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Abstract 
on is one of the most complex and urgent problems at the moment in Russia, a lot of 
attention is drawn to researches that aim to point out political values and views of citizens and to find out the structure of 
o create a universal notion of national identity that is now blurred and unclear. It 
is understandable because Russia has undergone a lot of crucial changes practically in every area since the Soviet Union fell . 
It is clear that every citizen has been influenced by these shifts somehow, but we can assume that the level of impact varied 
for people of different ages and generations. As a result, the normal gap between people of different generations - so-called 
problem of fathers and sons - turned into a major misunderstanding that affects every area of life including politics. Citizens 
of different generations have opposite political values and goals due to the fact that their political socialization happened  not 
only in different times, but also in different countries. Therefore, the purpose of our study is to understand similarities and 
distinctions between the generations and how they affect their political identities. We particularly study concept of state 
symbols in representatives of different generations, as it is a very important part of person's state image.  In our study we use 
the following methods: author's associative method, Purpose-In-Life test, test of national character. Author's associative 
method is complex and consists of 4 different parts where respondents have to give their associations to various notions and 
quotations that are typically Russian. In our study we have found that younger generation has a very strong connection with 
their roots and considers the concept of Motherland highly important. We are currently working on finding differences with 
other generations who were born and raised in different times and may have other notions in their minds that influence their 
political identities. We think that researching this topic is really important in order to understand tendencies of influence of 
various political events on person's identity.  
Selection and peer review under the responsibility of Prof. Dr. Kobus Maree, University of Pretoria, South Africa. 
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1. Introduction 
In the recent years Russia has undergone a lot of changes. People were left without guidance on the ruins of 
the regimen, and were lost in their beliefs and opinions. Once powerful communist doctrine was brought down 
and destroyed and generations of USSR citizens had to forget what they were taught and told for years. 
Of course, it would be incorrect to say that everyone wholly believed in the doctrine and the system. We say 
that politics was made in the kitchens where well-educated people had been expressing their doubts regarding the 
ruling regime since the 1970s and had expected big changes. However, it would not be an understatement to say 
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that Perestroika changed everybod
the fields that were new and promising. But mainly the population of now 15 countries was trying to convey what 
was happening and to get over the shock. All of this changed peo
longer knew how to relate to the country that was divided and how to perceive it. Their state image was 
undefined which led to lack of early education on the matter for the new generation. This, in return, made 
 
2.  
As the problem of national identification is still very urgent today, even though it has been 20 years since 
Perestroika, we study it thoroughly on the department of political psychology in the Saint Petersburg State 
University. There are a lot of researches considering state image from different angles. We built our research on a 
basis that state symbols are a part of the state image and that understanding how people perceive state symbols 
will help to construct their state image. In our first researches on this topic we studied the concept of state image 
only in the young generation  in high school students, University students and young professionals under 23. 
More or less, it is the most vulnerable generation that was affected by the changes in sensitive periods of 
development. It is also the generation that was touched by globalization most as they may process the situation 
more quickly and adapt to the changing conditions in the world (McDermott, 2004). Our study of the young 
generation was conducted on 67 respondents (40 female, 27 male) who were asked to fill in several tests and 
-In- y D.A. Leontiev), the test of national identification 
perception of state symbols. Our goal was to define concept of state symbols that was formed in the young 
generation. Theoretical study of state symbols, their history, meaning and features of psychological perception 
was also conducted during this research. It helped to confirm our assumption that concept of state symbols is part 
of state image that a person has. How people perceive national flag, coat of arms and national anthem is closely 
connected with their national identity. And as young people are in the search of their identity in different fields of 
life their concept of state symbols is crucial in understanding how they perceive the state on the whole (Gostev, 
2007). 
Our associative method was based on Russian folklore and literature  we took 25 quotes out of famous 
Russian poems (including epic poems) and prose that were connected with the concept of Motherland. For 
Russians Motherland is one of the strongest notions, Motherland is great and valuable and it is highly important 
then give associations in the form of words or short phrases to state symbols and to those 25 quotes. The quotes 
also should have been placed into one category: the past, the present or the future. During the research we had 
received loads of associations, which we placed into 13 semantic slots:  
1. Person's roots; 
2. Patriotic feelings; 
3. Protection of the Motherland; 
4. Ideals; 
5. Perspective; 
6. Negative emotional features; 
7. Burdens of life; 
8. Russian spirit; 
9. Beauties of the native land; 
10. Histori s image; 
11. Historical  
12.  
13. Russia as a state. 
The first semantic slot contained the most words (such as Russia, Motherland, Russian, Home) and was the 
most popular. Therefore, we can conclude that respondents felt connection with their homeland and it was 
positive.  
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Words and phrases given as associations to the notions 
f the respondents used 
pronouns I/my/mine/our(s), thus identifying themselves with Russia. 65% of respondents used words like 
mainland. 12% of the respondents defined Russia as their Motherland. All in all, we can say that respondents 
was defined by 47% of respondents as their birthplace, while 15% said that it was the place where they grew up 
and lived. 12,5% felt that Motherland was the place that made you nostalgic, other 12,5% expressed spiritual 
connection with the notion. 15% of the respondents used words like home and family to describe it. Therefore, 
mostly semantic slots 1, 5 and 8 were used. The notion of Motherland proved to be really powerful and valuable 
neutral. 52% of respondents used the word politics in their definitions; 24% mentioned power. All of these 
matches with slot 13 with the same name.  
Respondents also gave associations to the flag, the coat of arms and the anthem. It caused more problems and 
25% could not give any definitions of the flag and the coat of arms except their names. However, not everyone 
experienced those problems and 27% of the respondents associated flag with Russia (semantic slot 1), 12% with 
sporting events, 9% with national pride (slot 2), 7% with patriotism (same slot), 7% with Motherland (slot 1). 
21% of the respondents associated the coat of arms with Imperial Russia and monarchy, 16% with strength (slot 
3), 9% with power (slot 13), 8% with historical events and 6% with national pride. Those associations show that 
state symbols are perceived positively; they are versatile and historical and are easy to relate.  
As for evaluating the anthem, only 54% of the respondents said that they knew the words by heart, 24% more 
said that they confused the words with the soviet version. Associations were also connected with Lenin and the 
USSR, but at the same time some associations were not different from other elements of the state symbols with 
14% associating national anthem with power, 10% with strength, 8% with sporting events. Thus, the respondents 
who either had never lived in the Soviet Union or had been under 3 years old when it collapsed still felt a bit 
confused. It did not prevent them from feeling patriotic when the anthem was playing but it showed blanks in 
their perception of the state symbols. 
In the final part of the method the respondents had to provide associations to 25 quotes and to place them into 
categories of the present, the future or the past that could help to define their identity. Russian researchers define 
3 types of self-identity (Boronaev & Pavlenko, 1994): present oriented self-identity which helps a person to feel 
related to the state, professional class or group; future oriented self-identity which normally has religious or 
political idea of reaching some universally significant goals; past oriented self-identity which forms ethnical 
identity based on the common origin, beliefs, traditions, values, feeling of historical and intergenerational 
continuity. All 25 quotes were placed into one of the categories at least once. The choice was mostly semantic  
quotes with old-fashioned words or style were placed into the past category. Neutral quotes and quotes using the 
lso contained quotes describing beauties of the native 
d the least 
quotes, which was probably connected with the fact that respondents knew when the original works were written. 
However, it did no
(1818) into this category: 
Have faith, my comrade: it shall rise, 
The star of loveliest elation, 
Russia shall wake her slumbered eyes, 
An  
 
Based on their choice we can say that the respondents felt positive about the future. 
This study had showed us the concept of state symbols that young people had which was a part of their state 
image. The most popular categories that the respondents used to describe state symbols and quotes about the 
the connection with their country and that national identity was integrated in their system of values 
(Kudryashova, 2009, 2010). 
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It is a very significant finding since the younger generation suffered the most from the changes in the country 
because the impact was made in the most sensitive periods of development (Jost & Sidanius, 2004). Alas, we 
cannot say that their national identity is homogeneous and complete. It still has mosaic structure with gaps filling 
bit by bit in the course of life. These gaps are caused by the lack of special education in the childhood, which 
highlights the need of profound and strong patriotic education for children. Fortunately, nowadays this problem is 
being solved and present young generation receives all the necessary information in kindergarten and at school.   
3.  
The study of the state symbols proved that the issue of state image should be researched more since it gives 
thorough understanding of how citizens perceive state symbols and what their concept of state image is.  
Our current study is being conducted on several generations because this approach helps to discover a 
consciousness through the years. It has changed a lot due to 
globalization and other dramatic transitions that took place in the last twenty years. Moreover, state image along 
with identity is formed during sensitive periods of psyche and does not change a lot ever since. Therefore, people 
who live in different epochs tend to have different views on the state and politics. It is significant for us to 
understand these differences because understanding them can help in politics and economics.  
Generation means a group of people of the relatively same age whose characters were influenced by certain 
historical events, economical and cultural conditions and social experience. There is no common practice of 
defining time frames of every generation and different researchers argue which characteristics to use. As a rule, 
length of the generation is defined by the period of relative stability of social characteristics that form self-
consciousness, identity and outlook and coordinate with the period of political socialization that happens in the 
youth. We use the concept of generations developed by fellow researchers of the department (Sveshnikova, 2010; 
Vinogradov, 2010) and are studying 3 generations: the younger generation (born in 1980 or later), the middle 
generation (born in 1950-1980; experienced the Brezhnev Stagnation and Perestroika in their youth) and the 
older generation (born in 1935-1950; experienced Khrushchev Thaw in their youth). This concept takes unique 
experience of members of different generations as a basis for such division. Special events that happened during 
the period of their political socialization formed special political values and personality features that are 
experience that only this generation witnessed in the period of development.  
Every generation has features of their state image, which is stored in the so-called generation memory. For 
example, the younger generation remembers the whirlwind of changes that occurred in the 90s, may quote 
advertising campaigns of that period and may still think of Russia as a young and developing state (Kara-Murza, 
2000). They are interested in changes and opportunities and try to follow politics since it is their future. The 
middle generation is still at the crossroads depending on how they found themselves after the Perestroika when 
they had already had some things to lose but still had been young enough to succeed in the new country. Now 
their main goal is to provide for their children and they are mostly interested in economics. The older generation 
more with their family and with their country. All of this is a part 
which helps a person to adapt, and to fulfill their ambitions as well as to achieve the goals. State image is 
subjective and is being formed in the conditions of environmental changes. Every individual reflects what 
happens in the world and it changes his or her outlook. This is the reason why it is very important to study 
different generations as they perceive changes in the world and process them on the basis of their prior 
experience which leads to significant discrepancies in their state image.  
4. Conclusion 
Civic identity is a vital issue, it defines citizens of the country and therefore shows how the country will 
develop, how citizens will teach their children, and it defines future. Nowadays the world is changing rapidly as 
globalization has infiltrated every part of life and dictates its rules. Therefore, saving political culture of the state 
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is crucial. When everything is becoming standardized it is very important to preserve values and peculiar 
qualities of the state.  
influences their life choices and their outlook. Understanding the roots of the state image is very important for 
everyone because it is the key to defining oneself and if the person is somehow lost in life he can always relate to 
the foundation and find a new way. That is why through understanding state image we can gain much more 
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